
Now, filter the brand initiatives that 

inspired you from the past through the lens 

of the COVID considerations you identified. 

Can you create new products, services, 

campaigns or experiences that enhance 

human connection?

 Put down the experiences that inspire you most from the PRE-

COVID PAST – which would you love to resurrect the essence of?

YOUR

FOR CONNECTION

Now’s the time to complete the 

formula and begin crafting your 

FUTURE VISION for connection. Is your innovation...

Physical? 

All in-person?

Digital?  

What tech will you 

incorporate?

Phygital? 

A hybrid with 

physical and digital 

elements?

Write down which COVID considerations your brand has 

had to take – or anticipates having to take.

Describe the 

experience:

What made it 

special?

YOUR BIG IDEA
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Green By Numbers

A MATTER OF TRUST 

A declining trust in institutions combined with 

government failures and a battle for the truth is 

undermining democratic institutions. ‘Fake news’ 

isn’t news, but in light of the pandemic, it’s taken on 

a new importance. Now, the quality of information 

consumers have access to is more important than 

ever – 53% of young people say that, when it comes 

to health and wellbeing, they will seek science-

backed information more than before COVID-19 

(Vice, June 2020). Consumers will bring that 

mindset to other types of information – and that 

includes brands’ sustainability claims. 

SHOW ME THE NUMBERS

From blockchain technologies that allow greater 

transparency over supply chain processes to 

startups that offer SaaS real-time carbon accounting, 

there are a growing number of tech tools to help 

companies track their sustainability efforts. And 

with everyone from Microsoft to Starbucks to the 

government of Japan announcing carbon-neutral 

goals, steps towards ‘climate positivity’ or emission 

reduction targets, these technologies will become 

more important. Promises are easy to make – now, 

green washing-weary consumers will demand proof. 

COLLABORATE FOR CHANGE 

In the decade that we’ve been tracking the shift 

to ethical consumerism, ‘doing good’ has gone 

from exceptional to expected. Now, brands are 

pushing for change at an industry and government 

level: over 60 brands signed The Fashion Pact, 

around emissions, plastic packaging and the impact 

of raw materials (research suggests that the sector 

accounts for about 4% of global greenhouse gas 

emissions). In Germany, several brands promoted 

a petition calling for carbon labeling on food and 

beverage products. Although rejected, the claim, 

led by Oatly, is further impetus for evidence-backed 

eco efforts. 
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65% of execs say 

consumers are 

aware of their 

sustainability 

initiatives

but 49% consumers 

say they don’t have 

any information to 

verify sustainability 

claims

and 44% 

do not trust 

those claims.

Capgemini, July 2020

A world-class, affordable trend 
intelligence platform. 

You and your team’s guide to all 
the world’s trends, innovations and 
meaningful business opportunities. 
All in one single place.

View page 3 for 
plans & pricing.

Brands and agencies 
around the world use 
TrendWatching Premium as 
their go-to trend platform

25,000+ 210+

250+

210+

60+ 1,700+

innovations trends

agencies

brands

countries users

The Industry Updates keep 
me well-informed on the new 
shifts and opportunities in 
my industry.

The possibility of going 
deep into a market I barely 
know and finding interesting 
insights is what makes 
Premium a very valuable 
resource for me.

TrendWatching’s exclusive 
annual Trend Report is just 
one of the excellent reports 
you will have access to.

Anticipate consumer 
expectations – whether 
you’re an agency or brand.

Save time and prevent 
information overload 
or endless research – our 
analysts provide the trends 
and insights.

Don’t fall behind – gain a 
competitive advantage 
through being equipped 
with the world’s leading 
trend insights. 

Used by multidisciplinary, future-focused teams working across Senior 
Management, Consumer Insights, Strategy, Innovation, and Marketing.

Be energized and inspired 
to create perfectly sourced 
proposals, presentations 
and creative concepts – for 
your clients or colleagues.

Have a full innovation 
pipeline of products and 
services ready to bring to 
market – inspired by real-
world examples.



TrendWatching Premium is a a world-class, 
affordable trend intelligence platform. Get access to:

Inspiration dashboard Downloadable content

Keep up with our weekly 
updated innovation database 
and know what’s going on.

Filter the search to 
conveniently find only what 
you need.

Create personalized email 
notifications to save time.

Projects folder & ability to 
save all content as PDF and/
or PPT.

Workshop toolkits to put your 
trend insights and training 
into action.

A trend-heavy 
platform with 
supreme ease 
of daily use

Our 2021 Trend Report, 
Volume I coming 25 
November 2020.

All of our other topic-specific 
and localized reports, 
spanning half a decade.

Premium-exclusive digital 
content from our monthly 
Make→Shift publication.

Our world-leading global 
database of innovations.

Find, organise & share 
25,000+ ‘on trend’ innovations, 
segmented by 16 major B2C 
industries and 60+ countries.

Dozens of new examples 
are added each week from 
our expert analyst team and 
tw:in network.

Regular, informed insights 
on the key developments 
that are affecting your 
industry, worldwide.

Every quarter, our analysts 
release Industry Updates 
for 16 key B2C industries.

The most recent updates 
were dedicated to COVID 
challenges and solutions.

Innovations 
Database

Industry & 
Monthly Updates

Trend 
Reports

1. 2. 3.

Our proprietary Trend 
Framework revolves around 
16 mega-trends and 190+ 
emerging ones, letting you 
track trends specific to you 
and keep a top-level overview 
of the consumer world.

TrendWatching’s methodology, 
online training & workshop 
tools will also guide you or 
your team on how to apply 
key insights and come up with 
impactful innovation.

Get inspired and ideas on 
rapidly developing areas 
that could potentially 
be a meaningful 
business opportunity.

Hosted on Slack for true on-
the-go usage.

Trend 
Framework

Innovations 
Lab

Workshop 
training tools

4. 5. 6.

Ask an Analyst: coming November 30 

Tailor-made to solve your individual trend-based challenges with advice 
from our in-house analysts via call or message. Ask and receive rapid, 
easy, 1:1 access to the important insights you need to turn overwhelm 
into opportunity – and bring your next project or idea to life. 



FAQs & Pricing

Does your platform 
provide data 
and statistics?

No. We are a purely qualitative service.

How do you analyze 
trends and innovations?

We have a proprietary methodology we use to analyse and 
spotlight trends called Purpose-Driven Innovation.

What’s the difference 
between the Essential 
and Pro plans?

Both plans give access to the core content and tools in our 
Premium Service. The Essential plan is a self-service, single-user 
solution. The Pro plan is for those who want (part of) their team 
to have access as well as getting exclusive trend-content such 
as Industry Heatmaps, a consultation call, and opportunities to 
collaborate on projects.

Both plans give access to 
the core content and tools 
in our Premium Service. The 
Essential plan is a self-service, 
single-user solution. The 
Pro plan gives you multi-
user access, opportunities 
to collaborate on projects 
as well as exclusive 
trend-content such as 
Industry Heatmaps – and a 
consultation call.

$248 /mo* $558 /mo*

€225 /mo* €505 /mo*

£204 /mo* £454 /mo*

*billed annually

Enhanced team access & 
personalized onboarding

Self-service access for 
a single user

Essential Pro

To enquire about getting Premium, email Ellie Damashek, our 
Director of Business Development, at EllieD@trendwatching.com

As one of the world’s leading 
consumer trend firms, our 
Amsterdam, New York, Berlin, 
Singapore, London and 
Barcelona teams relentlessly 
scan the globe to spotlight 

promising trends, insights and 
opportunities using our PDI 
methodology to over 100,000+ 
professionals – supported by 
our spotting network of 300+ 
spotters in over 80 countries.

trendwatching 
.com/premium
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